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A Note to
Welcome to the Spark Design Standard Collections! What you will find within this catalog

the User

are 10 designer curated finish palettes to help you complete your R&R Tenant Improvement
project with ease and in confidence. In order to get the most from our catalog, please take a

Prod
uct

few moments to read about how best to use this book.

These collections have been divided into groups, based on the dominant interior design trends taking place, and are continually updated to guarantee that the most up to
date styles, products, and applications are being showcased. As a large commercial developer, R&R has also negotiated with our vendors to ensure that our tenants are
receiving the best products for the best prices.

We’ve tried to simplify what can often be an overwhelming process into an easy, and fun to use tool. A few helpful things to note when using this catalog:

1)

These collections are meant to serve as a starting point. Any and all collections can be customized to your liking. Please contact your R&R Realty Group Broker
or call the Spark Design designers directly at 515-223-4500.

2)

You are not limited to these options. These options have been hand-selected and paired by our designers in order to make the finish selection process faster,
and easier. However, if you can’t find what you are looking for to complete your vision, the Spark Design designer is happy to help.

3)

Please refer to the actual, physical samples of products for proper color rendering and pattern sizing. Due to the differences in monitors, printers, and the
limitations of renderings, differences between images and actual samples can occur. If you’d like to see physical samples, please contact either your broker or a
Spark Design designer and they’d be happy to help.

4)

All of the palettes contain products that will be priced the same from option to option. What this means is that if you see a carpet tile shown in an option, it
will be the same price as a different carpet tile shown in a different option. Pricing depends on product type, meaning carpet and cabinetry will not cost the
same, but will be consistent throughout the options. If you have questions, please contact the Spark Design designers.

5)

All options are readily available in order to meet your move-in timeline. However, please note that there are rare times when a product may be out of stock
due to supply and demand. Should this occur, the Spark Design designers will work with you to find an acceptable alternate.

6)

HAVE FUN! This catalog is meant to be a tool to better help you create your company home.
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Product
Glossary
Each collection will contain the following items for selection, although please note, not all products may be necessary in your space:

•

Carpet: typically used throughout the majority of the office space. Best used in areas where sound deadening and comfort are desired.

*Tile: carpeting that comes in either a square tile or rectangular plank. An upgrade from broadloom, it is slightly more expensive. However, the benefits of
carpet tile vs broadloom include: unlimited design flexibility / better overall lifetime performance / easier installation / easier to maintain and replace.
•

Luxury Vinyl Tile: commonly referred to as LVT, it has the natural look of stone, ceramic, or wood with the resilience and durability of hard-wearing vinyl flooring.
Great for entryways, restrooms, and any other high-traffic areas where a nicer look is wanted.

•

Vinyl Composition Tile: available in a 12x12 size, these vinyl tiles are frequently chosen for high-traffic back-of-house-areas because of their low cost, durability,
and ease of maintenance. VCT is available in many colors which allows patterns to be created and achieve a higher level of design.

•

Cabinets: used primarily in work/storage rooms, break rooms, coffee nooks, and conference rooms. Cabinetry customization is not permitted without an upgraded
cost. Should you need a customization, the designers are happy to help you out, but please note that will impact price and availability.

•

Laminate Countertops: high pressure laminate countertops have the broadest selection of surface looks to choose from, and are the most economical option on
the market. They can be either solid, patterned, or textured. Because of this, laminate countertops satisfy a wide variety of design applications.

•

Paint: sometimes referred to as “field paint”, it is the primary wall color that will be used throughout the space. Usually a neutral beige or grey mid-tone.

•

Accent Paint: a coordinating and oftentimes much more vibrant color, or colors, to be used sparingly throughout the space where more visual interest is wanted/
needed. Many times an accent color will be chosen to “enhance” a company’s brand within their space.
*IMPORTANT NOTES:
If you are interested in an accent color or colors, the Spark Design designer is happy to work with you on suggested locations.
While one accent color is typically complimentary, additional colors may incur additional costs.
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Plank Installation Patterns
Ashlar

Herringbone

Parquet

Monolithic

Square Installation Patterns
Ashlar

Brick

Quarter Drop

Quarter Turn

Monolithic

Random

7

8

Pops of Color
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Pops of Color

10

* Not a Spark Design. For inspirational purposes only.

Want to enliven your space through the use of color? Color affects our
choices, thoughts, and daily interactions—it is how we understand the
world. Color can also help reflect the personality of your brand and take
your company to the next level.

Fresh Energy

Loyalty

Growth

Warmth

Peace

Passion

Happiness

Calming

Renewal

Creativity

Power

Desire

Joy

Trust

Energy

Stimulation

Luxury

Love

Positivity

Strength

Safety

Determination

Wisdom

Intensity

Color contributes to happiness, productivity, and physical
health. It creates a sense of connection to a brand, culture,
idea or feeling. Workers will feel more energized and more
active. Bright colors give off a pleasant atmosphere where
more collaboration will be encouraged.
* Not a Spark Design. For inspirational purposes only.
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Blackened
Iron
Countertop

Cabinet

Base

Accent Paint

12

Carpet: Tile

VCT

Accent Paint

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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Scenic
Citron
Countertop

Cabinet

Base

Accent Paint

14

VCT

Carpet: Tile

Accent Paint

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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Geometric
Shapes

17

Geometric
Shapes

18

* Not a Spark Design. For inspirational purposes only.

Want to incorporate your favorite patterns in your space? Geometric
shapes can create a new experience when people walk through the
entry. Patterns can increase visual excitement by introducing rhythm
and repetition, key elements of design. Shapes can help define a
space, while also giving it unique character.

By finding shapes in nature and bringing them inside, we feel
less stress and more engagement because we crave the rich
sensory information found in nature. Shapes also give an
opportunity for splashes of color to add character and depth
throughout the space. They can evoke emotion, mood,
movement and symbolize ideas.

* Not a Spark Design. For inspirational purposes only.
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Minuet
Countertop

Cabinet

Base

Accent Paint

20

Carpet: Tile

Accent Paint

VCT

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.

21

Skyline
Countertop

Cabinet

Base

Accent Paint
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Carpet: Tile

VCT

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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24

Minimalism

25

Minimalism
Are you striving for a clean and simple look for your space?
Minimalistic design creates fluidity and a sense of calmness within
the space. This style is rooted from the phrase, “less is more”. A
simple color palette of finishes and glass are used throughout the
space. This style is meant to remove distractions, but not leave you
uninspired.

26

* Not a Spark Design. For inspirational purposes only.

Minimalism brings a sense of ease, calmness, freedom, and
fulfillment. It is meant to focus only on the necessary
elements for the functionality of the design. This style
primarily focuses on contrasting black and white, but can be
accented with bright colors. Consistent textures and tones
help create clean lines and give simplicity to the design.

* Not a Spark Design. For inspirational purposes only.
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Sky Village
Countertop

Cabinet

Base

Accent Paint

28

Carpet: Tile

VCT

Accent Paint

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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Point of View
Countertop

Cabinet

Base

Field Paint
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Carpet: Tile

VCT

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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32

Texture
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Texture
Want to provide visual interest throughout
your space? Adding texture creates a special
kind of visual weight and draws your eye to a
particular object. This kind of visual weight
helps to keep the space balanced and creates
more interesting visual aesthetics.
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* Not a Spark Design. For inspirational purposes only.

Adding texture creates interest in your space. Texture is more
than just physical touch—it is also how we perceive touch. You
can use texture to create focal points in rooms or lobbies.
Texture works well with color or monochromatic schemes. It
can give life to a single color while creating harmony at the
same time.
* Not a Spark Design. For inspirational purposes only.
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Oxford
Countertop

Cabinet

Base
Accent Paint
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Carpet: Tile

Accent Paint

VCT

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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Surface Work
Countertop

Cabinet

Base

Accent Paint
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Carpet: Tile

Accent Paint

VCT

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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40

Old Meets New

41

Old Meets New

Are you comfortable with traditional style, but don’t want your space to
feel dated? Combine traditional and modern together! “Old Meets New”
focuses on taking older buildings, spaces, and furniture and giving them
new life. This style preserves and embraces the craftsmanship of steel,
brick, wood, and other natural materials.

42

* Not a Spark Design. For inspirational purposes only.

Utilizing a variety of finishes and textures can help move the design
into the future, while still making a connection to the past. Elements
from a variety of centuries allows employees and clients of all
generations to feel comfortable and elegant at the same time. This
style embraces the warm, rich color palettes.

* Not a Spark Design. For inspirational purposes only.
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Vertical Layers
Countertop

Cabinet

Base

Accent Paint

44

Carpet: Tile

Accent Paint

VCT

Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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Wilde
Countertop

Cabinet

Base
Accent Paint
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Carpet: Tile

Accent Paint

VCT
Field Paint

LVT

Disclaimer: For actual sample colors and pattern sizes , please refer to physical product samples. Monitor/printer differences can affect the coloration.
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Meet the Designers
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Alissa Nelson

Design creates culture. Culture shapes
values. Values determine the future.
– Robert L. Peters

Design Manager,
LEED AP | IIDA | NCIDQ #32872
Alissa is a registered interior designer with over 12 years of experience. She graduated with a Bachelor of Fine Arts in interi or design
from Iowa State University, and is licensed through the National Council for Interior Design Qualification, and registered wi th the state
of Iowa.
As a child, Alissa was always very interested in the visual world, and planning out the space around her. So when she first d iscovered the
field of interior design, it was a match made in heaven. After following her dream to impact interior spaces in a positive way, Alissa
graduated from Iowa State University with a BFA in Interior Design in 2007. Since then she has been an active member of the Int ernational Interior Design Association, Great Plains Chapter as both a city council member, and past board member. She’s also participated
on committees for the Iowa Architectural Foundation, with the primary focus of introducing the field of design to the next ge neration of
students & mentoring.
Believing that maintaining her education & relevance within the field are key to supplying her clients with the spaces they n eed and
want, Alissa has passionately pursued increasing her skill set, particularly after joining R&R in 2014 as their first interio r designer. She
accomplished her National Council of Interior Design Qualification (NCIDQ) exam in 2017, and became registered with the state of Iowa
that same year. If there is a Continuing Education Class nearby that relates to design – you can bet Alissa will be at it!
Over her 12 years of interior design experience, she has had the opportunity to work on a wide variety of interior design pro jects
ranging from healthcare, education, residential, aviation, and retail before finding her true passion – corporate interior design.
Understanding that on average we spend over 40% of our lives within our work spaces, Alissa ’s main goals with each project are to
create healthy, functional, beautiful surroundings tailored to each client so they can focus on their work – not the space around
them. As Design Manager for Spark, she encourages the same from her team of interior designers, and relishes each opportunity t o
brainstorm and mentor with her talented group.
When not working on putting together the puzzle of her latest design project, Alissa can be found traveling with her husband and young
daughter in their camper, oil painting, playing the piano, running, or otherwise enjoying the Great Outdoors.
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Amy Levenhagen

Design is not just what it looks like &
feels like. Design is how it works.
– Steve Jobs

Interior Designer
Amy is a University of Northern Iowa graduate with more than five years of experience in the world of interior design. She is
passionate, striving to bring new insights to projects while collaborating with the skilled team at Spark. Aiming to produce
functional and aesthetically-pleasing spaces, Amy is responsible for meeting with clients, interior planning, construction
documents, and finish selections. She ’s on her way to becoming a licensed design professional and is an active member of
International Interior Design Association, Great Plains Chapter.
Amy started working with R&R Realty Group in July of 2016 and has been an active member during the launch of Spark in
2019. At Spark, Amy enjoys engaging with clients and uncovering what the functions and goals of their businesses are. Amy
believes good design begins with a company ’s vision and goals and she is passionate about providing solutions that meet their
needs. Give her a space planning challenge and she is ready to take it on! Since we spend a large portion of our lives in the
workplace, Amy’s main goal is to create spaces that look and function providing businesses with the best productivity and
efficiency that they need to succeed.
Outside the office, Amy enjoys spending time with family and friends, painting, drawing and playing tennis.
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Olivia Kuhlemeier
Design Associate

God has given each of you a gift from his
great variety of spiritual gifts. Use them
well to serve one another….. Do it with
all the strength and energy that God
supplies. Then everything you do will
bring glory to God through Jesus Christ.
All glory and power to him forever and
ever. Amen.
1 Peter 4: 10-11

Olivia graduated from Iowa State University ’s Interior Design Program and brings a strong expertise in corporate and commercial design
to Spark. In addition to corporate settings, Olivia also has strong experience in the world of multi -family developments, staging
clubhouses and model units.
Ever since junior high, Olivia knew that she wanted to be in the field of Interior Design. She loves exploring the world arou nd her and
figuring out how to serve others. She may not be in the medical field, but helping people create a positive, encouraging, upl ifting, and
healthy environment is what she strives for every day.
Olivia joined R&R as an intern in March 2017 and has grown into a Design Associate since August 2017. Olivia graduated from I owa State
University with a BFA in Interior Design in May 2017. Upon graduating, Olivia has background experience in home staging and r esidential
design. These skills have come in handy for some of R&R ’s multi-family projects such as clubhouse refreshes and staging model rooms.
Since coming onboard with R&R, Olivia has gained a new appreciation for corporate office design and just how important it tru ly is.
Although Olivia is still relatively new to the design world, she is continuing to learn more and more every day to gain the s kills she needs
to be a successful designer. She appreciates the leadership, skill set, and encouragement from her Spark Design team.
As a designer for Spark, Olivia enjoys space planning, selecting finishes, accessorizing spaces through artwork and decorativ e items, and
focusing on the aesthetic of the space. With spending roughly 1/3 of our day in the office, Olivia feels a strong need to cre ate
environments that are comfortable, promote creativity, productivity, and healthy living. Olivia believes it is important to u se these
concepts to create functional spaces for clients.
When Olivia is not at work, you can find her at the gym, creating home décor and signs, being active in her local church, tra veling with
friends and family, and enjoying the small town, farm life with her husband!
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